
1974
SATI S.p.A. is founded  in Calderara di Reno (Bolo-
gna) thanks to the entrepreneurial motivation of 3 
partners. A team made up of 5 people begins the 
manufacturing of industrial gears to integrate the 
range of gearboxes. They work in a small workshop 
and use 4 gears cutters and 1 lathe.

1977 
The company relocates to Zola Predosa (Bologna) 
and the company structure is expanded.  
Now 4 lathes and 20 gear cutters are used. SATI starts 
establishing itself on the market as a manufacturer of 
power transmission products.

1996 
The partnership with China is reinforced.  
A double range of products – Italian and Chi-
nese – for each product type, along with the 
capability of talking with any customer in the 
world in his own language, successfully drive 
SATI’s development.

1989 
Ames Rambaldi flies to China. He is one of 
the first entrepreneurs exploring the Chinese 
markets and, as a manufacturer, fosters the 
productive potential of his future strategic 
partners. The now  5 partners of the company, 
Ames, Roberto, Carlo, Max, Moreno and Van 
successfully run the company and the turnover 
rises to 7 billion lira. 

1998
SATI relocates to larger headquarters in Crespel-
lano (Bologna).
 Certification ISO 9001 is achieved and the strict 
in-house control policy guarantees product qua-
lity. 

2014
With its 24 million euros turnover, SATI is mar-
ket leader in the supply of sprockets and plate 
wheels, bushes and clamping elements, V-belt 
pulleys and timing belt pulleys, racks, cou-
plings, chains and customized items. Director 
of the company team, made up of 60 people, 
is always Ames Rambaldi, today the sole tra-
der.

THE FUTURE
New products, new markets, investments in 
high performance computing and state-of-
the-art logistics. SATI is planning a future of 
innovation, but its vision has always been 
the same for 40 years: taking care of its cu-
stomers by offering excellence service.

2003-2004
Key investments are made in the logi-
stics, IT department and QC procedures. 
Diogene, Sati’s e-business portal, is created 
and the turnover reaches 15 million euros. 
Strong points are: quality, service, competi-
tiveness and flexibility, which enable Sati to 
satisfy the  most demanding customers. I

www.satispa.com


